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Background and Scope 

 September 2014:  $150,000 funded in second quarter 

supplemental budget. 

 Council approved four work items: 

 Convene expert advisory group/community consultant. 

 Develop messaging and content to support broad media-based 

communications. 

 Develop and implement targeted outreach activities and homebuyer 

support. 

 Establish agency service connections to support direct assistance. 

 To date $122,154 has been committed or expended, with $27,846 

remaining. 



Expert Advisors for Community Outreach 

 

 

 
 Financial Empowerment Network’s Foreclosure Prevention 

group 

 Seattle University School of Law - Foreclosure, Mediation & 

Outreach program 

 Washington State Department of Commerce and Department 

of Financial Institutions 

 Washington State Homeownership Resource Center 

City of Seattle Human Services Department 



Media:  Advertising 

 Seattle Medium ad (online and print) (10 weeks)                 

 Facebook ad  (448 clicks, 58,830 reached)  

 Facebook post about foreclosure video launch 

(44 engaged, 6,880 reached)      

 West Seattle Blog ad (2 months)    

 Rainier Valley Post ad and advertorial; ran 

monthly             

 International Examiner ad (online and print) (3 

months)  

 30-second PSA on Radio Variedades  

 King County Metro interior bus ads (25 for 3 

months) 



Media:  Press 

 
 Seattle Homeowner Stabilization Program press release 

(09/09/14) 
 

 KXPA radio interview with HomeSight to highlight Mortgage 
Rescue Loan Funds      
 

 Radio Variedades live interviews with El Centro de la Raza  
(4 interviews) 
 

 Interview and article about resources in International Examiner 
 

 Foreclosure video press release (12/1/14) 
 

 Foreclosure video posted and blogged on SLOG (The Stranger) 
  

 



Media:  Foreclosure Fairness Video 

 In partnership with Seattle 

University School of Law, 

produced video to help at-

risk households get the 

help they need. 

 Translated into Spanish; 

widely publicized. 

 928 views of English and 

Spanish videos as of 

1/25/15. 

Plain Talk About Foreclosure.  

Produced in partnership with Seattle University 
School of Law’s Foreclosure, Mediation and 
Outreach Project 



Outreach:  Individual Canvassing 

 Citywide canvassing team canvassed all Seattle homes receiving 
a Notice of Trustee Sale from September through December 2014.  

 Citywide canvassing partners:  

 El Centro de la Raza  

 Northwest Consumer Law Center  

 Parkview Services 

 Seattle University  

 Urban League 

 White Center Community Development Association. 

 Of the 555 homes canvassed, canvassers completed 103 
conversations, including referrals.   



Outreach:  Communications and Events 

 Foreclosure resource page, now linked from OH website to 
multiple partner websites. 

 Foreclosure Fairness Act and City foreclosure outreach 
materials provided to 330+ community-based 
organizations. 

 Community events: 
 SHA’s Resource Fair at Rainier Community Center 

 HealthFest - Remote Area Medical at Seattle Center 

 HSD Energy, Utility and Resource Summit 

 Seattle City Light Social Justice Equity Fair 

 Targeted Facebook posts/ads (448 clicks; 58,830 reached). 



Direct Service Connections 

 El Centro de la Raza - direct homebuyer 

assistance to at-risk families in pre-foreclosure. 

 Habitat for Humanity Seattle-King County and 

White Center CDA - critical housing repairs to 

qualified homeowners.  



Sample Impacts 

  

Servicer/Trustee 70% 
Online/Internet/Website 11% 
Non-profit Agency 4% 
Family/Friend/Co-worker 3% 
Commerce/DFI/Other Gov 2% 
Attorney/Other Legal 2% 
AG/Senator 2% 
City of Seattle Outreach 2% 
Media 2% 
Other 1% 
Portal 1% 

 Washington 

Homeownership 

Resource 

Center:  Top 

Referral Sources 

(October 2014) 

 Personal resource support to 25 households making direct 

inquiries to OH  



Current and Next Steps 

 Support ongoing agency partnership connections, 

including direct assistance. 

 Continued neighborhood canvassing and outreach. 

 Opportunity to develop connections to OH’s 

existing sustainable homeownership programs. 

 


