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Mission

Establish a leisure tourism (destination) marketing fund for
Seattle to enable our city to compete and grow tourism market
share primarily in the off season and shoulder months.

The STIA not only provides a dedicated source of funding for
the leisure and destination marketing; it ensures that Seattle

remain competitive.
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2014 Advertising Review

Strategy

with a rich tapestry of experiences waiting for you.
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Strategy

The Sophisticated Traveler
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""" 2 Days in Seattle — Vancouver
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=="2 Days in Seattle — Los Angeles
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""" Non-Traditional — Coffee Giveaways
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" E ¥ Non-Traditional - Pandora

PANDORA

# Now Playing &3 Music Feed
: Shuffie
L Visit Seattie™
options
. Visit Seattle*
Today's Hits Radio
Summer Hits of the 2...
Michael Buble (Holida...
Michael Jackson Radio
Running
Bloc Party Radio

4. My Profile
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Find the hottest shows
in-Seattle.
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L View calendar

Summer Skin
by Death Cab For Cutie
on Plans

[L] Publish~ | [ Share.. W Buy~

Lyrics

Squeaky swings and tall grass

The longest shadows ever cast

The waters warm and children swim
We frolicked about in our summer skin

show more ~

About Death Cab For Cutie

Death Cab for Cutie's rise from small-time solo project to Grammy-
nominated rock band is one of indie rock's greatest success stories.
Launched in the bayside college town of Bellingham, Washington, the

full bio

seattle

Summer Skin
by Death Cab For Cutie
on Plans

Don't just listen to it.

18

Start planning your trip now. Visit
2DayslInSeattle.com to create your
own custom itinerary.

'Plan now

DAYS IN

'SEATTLE  seattie

visitseattle.org







.
-~

International Overview
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Inbound Activity
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KOREA SALES TRIP




O King County | Spend by Segment | QTR 1 & 2 2014
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King County | Spend by Segment | QTR 1 & 2 2014
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“" Media Value Report

2014 International Advertising Equivalency
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Jan — Dec 2014
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Taste Washington - March 26-29, 2015

WASHINGION

DRINK « EAT « LEARN

2014 Recap:
Attendance — 5,489
Wineries — 230
Restaurants — 74

tastewashington.org
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Thank You
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