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Seattle Tourism Improvement Area Update 

December 15, 2014 
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Introductions & Updates 

Tom Norwalk | Visit Seattle 
President & CEO 
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Introduce 2014 Advisory Board 



visitseattle.org 

2014 Advisory Board 

 

Steve Vissotzky 

Grand Hyatt Seattle 

Chair 

Jenne Neptune 

Alexis Hotel 

 

Lars Pederson 

Hotel Andra   

Shannon Sheron 

Motif Seattle 

Vice Chair 

Scott Snofsky 

Homewood Suites  

Seattle Convention Center 

Rene Neidhart 

Renaissance Seatte 

Member-At-Large 



visitseattle.org 

Diane Holliday Germain 

The Westin Seattle 

Ilse Harley 

Four Season Seattle 

Chauncey DeVitis 

Silver Cloud - Broadway 

Howard Cohen 

Clise Properties 

 

Kyle Asher 

Paramount Hotel Seattle  

2014 Advisory Board 
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2014 STIA Review 
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2 Days In Seattle 

Ali Daniels | Visit Seattle  
VP, Marketing 
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2 Days in Seattle - Award 
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2014 Advertising Review 
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2014 Advertising Review 



visitseattle.org 

2014 Advertising Review 

 Vancouver 

Victoria 

Denver Salt Lake City Los Angeles 

 

Portland Vancouver 
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2 Days in Seattle – Denver 
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2 Days in Seattle – Victoria 
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2 Days in Seattle – Vancouver 
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2 Days in Seattle – Los Angeles 
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Non-Traditional – Super Bowl 
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Non-Traditional - AFAR 
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Non-Traditional – Coffee Giveaways 
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Non-Traditional - Pandora 
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Taste Washington 

visitseattle.org 
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Non-Traditional - eCookbook 
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Non-Traditional – Marry Me 
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Non-Traditional – Marry Me 
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Marry Me in Seattle PR Campaign 
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International Overview 

Tom Norwalk 
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International/Overseas Service 
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International Arrivals 

China 

68,042 (+45% YOY) 

 
Japan 

41,138 (-26% YOY) 

 
United Kingdom 

31,949 (+33% YOY) 

 
Korea 

26,622 (+16% YOY) 

 
India 

19,809 (+24% YOY) 

Arrivals with Port of Entry: Seattle 
August 2014 YTD 

Germany 

21,012 (+1% YOY) 

 
France 

11,966 (+13% YOY) 

Australia 

3,464 (-22% YOY) 

 
Mexico* 

955 (+51% YOY) 

 
Hong Kong 

2,904 (+47% YOY) 

 
*Excludes entry by land 
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Inbound Activity 

29 

JATA Board of 

Directors- Japan 
JATA BOARD OF DIRECTORS - JAPAN 

BRAND USA - GERMANY 

MEDIA FAM - JAPAN 

MEDIA FAM - FRANCE MEDIA FAM - CHINA 

NFL CHINA 
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Outbound Activity 

JATA TOURISM EXPO, JAPAN ITB, BERLIN 

KOREA SALES TRIP 
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Media Value Report 
2014 International Advertising Equivalency 

Other Countries 
$468,239 

Korea 
$624,505  

Japan 
$4,898,619  

France 
$3,175,037 

Germany 
$2,912,020  

United Kingdom 
$3,053,736 

China 
$6,074,251  

$21,206,407 
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September 2014 YTD 
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Thank You 


