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Next Steps for Third Avenue Transit 

Improvements 
 

• August:  MOA with Metro   

• October-November:  ITS Kiosk installation at 9 

RapidRide bus stops 

• Late 2013 - Early 2014:  Transit priority extension 

• January 2014:  Macy’s block construction 

• September 2014:  Jackson-Stewart 30% design 

• 2015:  Construction of additional improvements 
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PIKE-PINE STRATEGIC 

ASSESSMENT 

Evaluating Downtown Seattle’s urban core 
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Pike-Pine Renaissance Study Area  

Study area is Seneca St to 
Virginia St, and the 

Waterfront to I-5/Boren Ave. 

Seattle’s major retail, 
cultural, employment, transit 

and tourism center 
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Project Objectives 

 Enhance the attractiveness and overall urban and 

pedestrian experience 

 Increase public and private investment 

 Increase Downtown Seattle’s competitiveness/ 

market share within the region 

 Inform major transportation and public space 

improvements 
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Urban Streetscape Comparisons 

Blank facades 

Union Square 

San Francisco 

Michigan Avenue 

Chicago 

SoHo 

New York City 
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Current Area Conditions 

Poor streetscape 
infrastructure 

Blank facades 

Poor wayfinding/ old 
newspaper boxes 

Poor streetscapes/ 
cracking sidewalks 
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Recommendations 

Approximately .5square miles. 

Complete a Streetscape Design Plan and Action Strategy 

Complete a Retail Market Study of the Pike-Pine Area 

Develop a Capital Investment Plan 

Explore Possible Regulatory Actions 

Design an Operations & Maintenance Plan 

Consulting 

Partners 
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Coordinated Street Furniture 

• An approach to improving the public realm  

• Furniture with a common design language 

• Provided through a public-private partnership 

• Self-supporting and/or revenue-generating program 
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Transit Shelters and Canopies 
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All photos are examples of furniture and advertising in other cities and are not 

intended to represent furniture design or potential advertising in Seattle. 



Wayfinding and Information Kiosks 
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Newsstands and Newsboxes 

29 



Refuse and Recycling Bins  
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Seating and Shelter 
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Bike Racks and Bike Share 
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Program Background 

• Issued RFI to test private-

sector interest in providing 

advertising-supported 

improvements and 

services in downtown 

• Received 7 responses 

indicating interest in 

partnering with the city 

• Seattle Municipal Code 

intent is to “curb the 

proliferation of signs” and 

avoid driver distraction 

and visual blight 
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Potential Program Benefits 

• Beautify city streets 

• Improve safety and 

comfort 

• Provide functional 

public amenities 

• Reduce clutter 

• Enhance maintenance 

and cleanliness 

• Share in created 

revenue 
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http://www.jcdecauxna.com/street-furniture/product/bus-shelters


Potential Program Services 

• Design, fabrication, supply, installation, operation, 

maintenance, cleaning, and repair of street furniture 

and nearby areas 

• Management of any proposed advertising, including 

sales and revenue sharing 
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Potential Program Area 
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Next Steps for Program 

• Establish stakeholder group 

• Publish Request for Proposals (RFP) 

• Select vendor and negotiate contract 

• Evaluate changes to SMC 23.55 (Sign Code) 

• Prepare legislation for City Council  
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Questions? 
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