


Developing Seattle as a Great Place
to MAKE A LIVING Making Film + Music

Advocacy – Promotion – Service – Development



Seattle’s Film + Music IndustriesSeattle s Film + Music Industries
• Economic Impact

• Keeps Seattle Competitive• Keeps Seattle Competitive

• Supports Seattle’s Creative Culture



Content Technology Initiative

The Content Technology Initiative works to create an enhanced climate for film, 
music, and interactive media sectors along with local technology creators to reward 

i i h d l l iour city with a strong economy and cultural environment.

The city will initially build on its strong game, music, film and software industries, 
(which combined contribute to the state annually over $7 billion in direct revenue 

d t 45 000 hi h j b ) t th i t h l i tand supports over 45,000 high wage jobs) to converge their technologies to 
develop content that has even greater economic, educational and recreational 
impact. 



Marketing Seattle as a Film Destination

City Film Incentives 

Marketing Seattle as a Film Destination

• $25/day film permits for all city property 
including Seattle parks and facilities, and 
Seattle Center grounds 
P ki f l ti t• Parking passes for location scouts

• Streamlined online permit process and costs
• Production office space

Washington State Film Incentives
• 30% Rebate on in‐state spend





Growth of Film in SeattleGrowth of Film in Seattle
• 2011, 341 projects filmed in Seattle 

for a total of 863 days

• Film Permitting is up 31% since 2006

Recent Notable Projects Include
• Eden

• Fat Kid Rules the WorldFat Kid Rules the World

• 21 & Over

• Safety Not Guaranteed

G t• Grassroots

• Late Autumn

• Japanese American mini series

• Commercials!!!



Spending and Revenues of 9 FilmSpending and Revenues of 9 Film 
Productions in 2011

2010 2011
Film Project Spending
Purchases / Rentals 3,983,300 4,909,500
Vehicles 488,800 602,500

• Revenue estimates only include B&O 
and general sales tax, and are therefore 
understated in that they do not include 

Hotel 722,800 890,900
Prod Services 2,172,300 2,677,500
Airfare 330,800 407,700
Meals 682,900 841,800
Taxis, Parking, Public Transpo 11,500 14,200
Total 8 392 400 10 344 100

City Light revenues, utility taxes, 
entertainment taxes or other taxes.

• Revenues are further understated by 
Total 8,392,400 10,344,100

City of Seattle Revenues

B&O Revenue 26,066  32,128 
Sales Tax 71,335  87,925 

excluding film projects shot primarily 
outside of Seattle yet still spend on 
Seattle services and products.

Total Seattle Tax Revenue 97,402  120,053 

Other Local Sales Tax Revenues 180,437  222,398 



SEATTLE FILM INDUSTRY
Direct output: $207 million (includes 
revenues from Seattle businesses, spending by out of state crews, in‐
house production, and freelancers)

Out‐of‐state production contributed 
$21 million of that direct output$21 million of that direct output 

1Comparable to gross revenues
2 Based on estimation of what tax revenue would leave the 
city, if the film industry were no longer in Seattle

Source: The Economic Impacts of Film & Video Productions 
on Seattle: A Report for the Seattle Mayor’s Office of Film 
and Music, ECONorthwest, June 2003.



SEATTLE FILM INDUSTRY

EMPLOYMENT

Direct jobs:  2,266

Salary range $40 320 $65 490Salary range: $40,320 ‐ $65,490

1Comparable to gross revenues
2 Based on estimation of what tax revenue would leave the 
city, if the film industry were no longer in Seattle

Source: The Economic Impacts of Film & Video Productions 
on Seattle: A Report for the Seattle Mayor’s Office of Film 
and Music, ECONorthwest, June 2003.



SEATTLE FILM INDUSTRY

TAX CONTRIBUTION

$12.3 million in total Seattle‐based 
state and local tax revenues 
annuallyannually
• B&O:  $4.2 million
• Personal property and salesPersonal property and sales 

tax: $8.1 million

1Comparable to gross revenues
2 Based on estimation of what tax revenue would leave the 
city, if the film industry were no longer in Seattle

Source: The Economic Impacts of Film & Video Productions 
on Seattle: A Report for the Seattle Mayor’s Office of Film 
and Music, ECONorthwest, June 2003.



Vision 2020: A Twelve Year Strategy to Grow the Music Industry



SEATTLE MUSIC COMMISSION

THE 21 MEMBER COMMISSION STRIVES TO ENHANCE THE GROWTH AND DEVELOPMENT

OF SEATTLE'S MUSIC SECTOR AND CONVEY THE CITY'S COMMITMENT TO THE INDUSTRY, 
MUSICIANS AND AUDIENCE.









Live Music Incentives
• 6 new music venues with admissions tax exemption
• City of Music Civic Partners

Livability for MusiciansLivability for Musicians
• Healthcare for artist/musicians at Country Doctor
• Providing housing options for artists/musicians

I t t i M i Ed tiInvestment in Music Education
• Musician’s Corps
• Advocating for music through the Wallace Grant
• Music Career Day September 28th with Next50Music Career Day September 28 with Next50





Seattle Nightlife Initiative
CREATING A SAFE AND VIBRANT NIGHTTIME ECONOMY

Seattle Nightlife Initiative

1. Code Compliance
2. Service Hours
3. Noise Ordinance Enforcement
4. Security Trainingy g
5. Precinct Community Outreach
6. Professional Development
7. Transportation Options
8. Public Nuisances



Notable Projects in 2012Notable Projects in 2012
• Campaign to attract more commercial film productions

• Extended hours

• Music on the Waterfront 

• Music Career Day

• Workforce development in Content Technology Initiative




