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Healthy Foods Here Goals

Increase healthy foods in target
communities

Increase stores offering WIC/EBT

Increase store owners’ expertise
in selling healthy food

Increase demand for healthy
foods in the participating stores
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Food Retailers Meeting the CPPW Healthy Food Business Incentive
Project's Recommended Criteria for Prioritization
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Legend

Y Store > 1 mi. from supermarket & < .5 mi. from school
Y Store > 1 mi. from supermarket
Y& WIC-certified retailer (small to mid sized)*

™71 CPPW Focus Community

| P—

*All of these WIC retailers are < 1 mi. from a supermarket.

Beacon Hill
neighborhood — *
one storeis a

produce market

4 stores in
Skyway along
Renton Ave

6 stores in north
Kent along East
Valley HWY by an
industrial area

i

3storesand 1
produce stand
along Central
Ave in Kent

ALY

5 stores east of the
Muckleshoot Casino
in Auburn

Auburn

4 stores near SR167 H

and Tacoma Blvd in
;_ south Auburn

Sources: Public Health- Seattle & King County, King County GIS Center, Washington State Dept.
] Social and Health Services and 2000 U.S. Census.

Note: Food retailers were selected that fell within 2 miles of the 2004 health planning area (HPA) boundaries.
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NOT FOR RELEASE

Retailers not EBT-certified are based public health permits (2008).
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How Stores Were Selected

Highpoint
Walgreens with
Community
Partners

* Located in and serving target communities

* Low access to healthy food retail in area

e Community and store interest in projec\:c/

healthy @@ foods here

BUSINESS SUPPORT

)(9rowseattle




@}In? Consulting Services Provided

Coordinated Technical Assistance

Grocery Experts: produce handling,
ordering, merchandising

Marketing and events

Distribution: Unified Grocers,
Charlie’s, etc.

WIC/EBT training & support
Startzone business consulting

Energy efficiency audits
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Incentives Provided

Seed Capital:

* Free Supplies: Display
baskets, produce scales, shop
vac, small shopping carts

Equipment & Signage: 80%
cost of refrigeration, signage

Low cost loans

T
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(@;l? Program Outcomes

Original goal: Work with 25 businesses
Actual Results: 61 applications
47 completed

Services Provided:

* 35 received produce training

* 45 received marketing and events
* 31 connected to Distributor

* 24 training & support with WIC

*15 connected to Startzone
]
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(@}ﬁ Types of Businesses in Program

Produce
markets
5%

Drugstores
11%

Medium

to large

grocers
(10,000 —
35,000 SF)

16%
' \
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Convenience
stores 15%




Marketing Examples

| Healthy Foods Here

Produce Marketing Guide

What's Insioe

H How to Sell Produce

B Helpful Hints

M Resources for Grocers

B Guidelines for Storage
& Display

M Special Produce Lists

M Tips & Tricks

Uelrone o
Samway

Market

A Family Grocery

“We are a great loving family,” says Jamie, “we look out for each other and care
for one another” Jamie, his eider brother Billy, and their parents Sam and Savoun
are Cambodian Seattieites by way of Shreveport, Louisiana. Together they make up
Samway Market

inWhite Center.

“We started with a small produce tent.” explains Jamie, “then added coolers
s iled with fresh fis, vegetables, herbs, ish,
and mealsesneudlyfutammnn Thai, Lao, Latin, Italian, and Indian cuisines.

Covered entrances welcome customers with an abundance of flowers and produce.

swet
‘chilies, tomatillos and tomatoes, green and red leaf lettuce, citrus and apples,
‘ginger and galanga, Chinese shallots and Walla Walla onions, fusset potatoes

and purple sweet potatoes, bitter melons and Asian egeplants, citrus leaf and Thai
basil, plus popular fruits of Southeast Asia like durian, yches, longan, rambutan,
‘mangosteen, and dragon fruit. Local mamams can join FhoTal Be's Restaurant,

The fish ion shir aclose

‘eye on fresh seafood (in case dinner tries to walk away). Fresh choices regularly

include milk fish, golden poplin and tilapia, with changing selections of saimon,

haibut, red snapper, bam tzlﬁsh ‘galungzong, golden pomiet, and blue runner.
Aot colartinne

of hck Iami oot nek ok and chivkan far

Family-Owned and Operated:
Asian and specialty cuisine
market offering a huge
selection of fresh fruits,
vegetables, herbs, fish, meats,
and pantry staples, especially
for Cambodian, Thai, Lao, Latin,
ltalian, and Indian foods.

I
SAMWAY MARKET

9811 15th Ave SW

(206) 7681876
(nearest cross street SW 98th St)

Shop any and all of these great stores

for a large selection of healthy food. Plus there’s
always an in-store specials happening!

Lorem i sim dﬂmsﬁ am(,mlmclmer adlps:ra elit, sed diam nonummy

‘enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat.

Dus autem vel eum iriure dolor in hendreit in vulputate velit esse molestie
‘consequat, vel illum dolore e feugiat nulla facilisis at vero eros et accumsan et
iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore
te feugait nulla facilisi. Nam liber tempor cum soluta nobis eleifend option congue
nibil quod facer Typi non
‘habent claritatem insitam; est usus legentis in iis qui facit eorum claritatem.
Investigationes demonstraverunt lectores legere me fius quod ii legunt saepius.
Claritas est e dymamicus, qui etudi

Eodem modo typi, qui nunc
nobis videntur parum clari,
fiant sollemnes in futurum.

Mirum est notz
antepostert per seacula quarta decima et quinta
decima. typi, qui ‘parum clar, fiant sollemnes.
in futurum.
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(@“3 Stores in Seattle

Seattle

JOBS
PLAN

Seattle Stores by Neighborhood | Completed | Applied

Central Area 4
Delridge

Highpoint

Rainier Valley

Skyway
South Park

West Seattle
White Center
Total 25

Of the 61 Applications, 32 were in Seattle
Of the 47 Completed, 25 were Seattle stores

4
2
2

11
3
2

2
6
32
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Current Phase

Evaluating program results

Developing refined program model

Telling our story

Seeking grants to continue
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http://www.flickr.com/x/t/0093009/photos/65062922@N05/6648806655/
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City of Seattle’s —
Office of Economic Development W

www.seattle.gov/economicdevelopment

GROW
WWW.growseatt|e.C0m your business
www.seattleinvestmentfund.com

Q.ﬁ

Communities Putting
Prevention to Work ,\,ww.kingcounty.gov/healthservices/health/partnerships/CPPW.aspx

Making healthy living easier.
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