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Healthy Foods Here Goals 

• Increase healthy foods in target 
communities 

• Increase stores offering WIC/EBT 

• Increase store owners’ expertise 
in selling healthy food  

• Increase demand for healthy 
foods in the participating stores 

 



Food 
Retailers in 
Southwest 

King 
County 

Delridge 
neighborhood- 
stores along 
Delridge Way 

Beacon Hill 
neighborhood – 
one store is a 
produce market 

4 stores in 
Skyway along 
Renton Ave 

6 stores along 
Pacific HWY in 
east Des Moines 
and west Kent  

3 stores and 1 
produce stand 
along Central 
Ave in Kent  

5 stores east of the 
Muckleshoot Casino 
in Auburn 

8 stores 
southeast of 
Sea-Tac Airport 

4 stores near SR167 
and Tacoma Blvd in 
south Auburn 

6 stores in north 
Kent along East 
Valley HWY by an 
industrial area 



How Stores Were Selected 

• Located in and serving target communities 

• Low access to healthy food retail in area 

• Community and store interest in project 

Highpoint 
Walgreens with 
Community 
Partners 



Consulting Services Provided 

Coordinated Technical Assistance 

• Grocery Experts: produce handling, 

ordering, merchandising  

• Marketing and events 

• Distribution: Unified Grocers, 

Charlie’s, etc. 

• WIC/EBT training & support 

• Startzone business consulting 

• Energy efficiency audits 

 

 



Incentives Provided 

Seed Capital: 

• Free Supplies: Display 

baskets, produce scales, shop 
vac, small shopping carts 

• Equipment & Signage: 80% 

cost of refrigeration, signage 

Low cost loans 



Program Outcomes 

Original goal: Work with 25 businesses  

Actual Results: 61 applications  

          47 completed 

Services Provided:  

• 35 received produce training 

• 45 received marketing and events 

• 31 connected to Distributor 

• 24 training & support with WIC 

•15 connected to Startzone  



Types of Businesses in Program 

Small 
grocers 
(below 

10,000 SF) 
43% 

Medium 
to large 
grocers 

(10,000 – 
35,000 SF) 

16% 

Convenience 
stores 15% 

Drugstores  
11% 

Produce 
markets  

5% 
Other 
10% 



Marketing Examples 



Stores in Seattle 

Of the 61 Applications, 32 were in Seattle 
Of the 47 Completed, 25 were Seattle stores 

Seattle Stores by Neighborhood Completed Applied 

Central Area 4 4 

Delridge 2 2 

Highpoint 2 2 

Rainier Valley 7 11 

Skyway 3 3 

South Park 0 2 

West Seattle 2 2 

White Center 5 6 

Total 25 32 



Current Phase 

• Evaluating program results 

• Developing refined program model 

• Telling our story 

• Seeking grants to continue 

http://www.flickr.com/x/t/0093009/photos/65062922@N05/6648806655/


City of Seattle’s 
Office of Economic Development 
www.seattle.gov/economicdevelopment 
www.growseattle.com 
www.seattleinvestmentfund.com 
 
 
 

www.kingcounty.gov/healthservices/health/partnerships/CPPW.aspx 


